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“Cities have the capability of providing 
something for everybody, only because, and 
only when, they are created by everybody.”

Jane Jacobs, The Death and Life 
of Great American Cities













Why this plan?

• Last full plan – 1963
• Growth and 

development
• Desire to improve 

economically, 
aesthetically

• Increasing recognition 
of potential

• Critical need to update 
development codes



• If the community stays on the path it’s on, where 
will it be in 20 years? 

• What is the competitive climate in which Corinth 
must operate?  

• What is your hope for your community and how 
will you contribute to its wellbeing?
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Information / Logistics / Support



Planning Process
Steps 1 2 3 4
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Flow
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Public 
Engagement

The General 
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Policy
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Administration

Public 
Engagement

Adoption

20 Year Time Horizon
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Natural 
Features



Mobility, 
Parks, Open 
Spaces



PLANNING CONTINUUM



PLACE TYPES

PLACE TYPES IN CORINTH



PLACE TYPE 
COMPONENTS:

LAND USE



DENSITY

PLACE TYPE 
COMPONENTS:



PUBLIC VS. PRIVATE

PLACE TYPE COMPONENTS:



BUILT FORM

PLACE TYPE 
COMPONENTS:



CHARACTER

PLACE TYPE 
COMPONENTS:



ENVIRONMENT

PLACE TYPE COMPONENTS:



RIGHT-OF-WAY

PLACE TYPE 
COMPONENTS:



HOW YOU MOVE 
AROUND

PLACE TYPE 
COMPONENTS:



INFRASTRUCTURE

PLACE TYPE COMPONENTS:



• Provide a well connected and navigable full 
mobility system, close the modal gaps

• Maximize benefits of walkability and non-
motorized travel, including economic 
development aspects

• Create streets that reflect desired Vision of 
the community and respects the adjacent and 
surrounding land uses (existing and planned)

• Reallocate pavement assets to reflect vehicle 
needs and to enhance other modes

• Develop “park-once” strategy with well-placed 
and connected parking

CONSIDERATIONS FOR CORINTH

QUESTION: How do we want to be able to move 
around  our City?



GOAL:  MOVE PEOPLE, NOT JUST CARS



PEOPLE ARE DRIVING LESS…



TWO APPROACHES

WW

1.  Widen Existing Roads

• Creates capacity, alleviates traffic (temporarily)

• Can create barriers to non-motorized travel

• Focus on moving cars

2.  Provide Travel Choices/Network Building

• Provides alternatives (mode and route choice)

• Contributes to sense of place

• Focus on moving people



• Livability and balance –
“Complete Streets”

• Combine land use and 
transportation improvements

• Full range of seamless multi-
modal opportunities – transit, 
pedestrian, bicycle, and roadway 
networks

• Context sensitive solutions –
utilize inherent flexibility in 
design

• Collaborative, interdisciplinary, 
and community-led design

CONTEXT-BASED MOBILITY STRATEGY



What Makes a Great Street?



THINK OF THE SPACE BETWEEN BUILDINGS AS AN ASSET
• Parking

– Parallel
– Angled (head in/back in)
– Bicycle

• Wider Sidewalks
• Street Furniture
• Streetscape
• Stormwater

– Rain Gardens
– Bioswales

• Bike Facilities
– Bike lanes
– Cycle Tracks
– Multi-use Paths

• Medians
– Turn lanes
– Planting opportunities
– Access Management

The Hampline, Broad Avenue - Memphis



“If you build it, they will come…”

• Investments in Public 
Realm attract private 
investment and 
reinvestment

• Public-Private 
partnerships

• Mixed, integrated uses

• Walkable environments

LEVERAGE PUBLIC INVESTMENTS

22
New 

Businesses

40,000+ 
Art Walk 
Visitors

29 Significant 
Property Build/ 
Renovations

(including 17 
blighted 

locations)

5
Public Art 

Installations



• Focus on building network

• Create true mobility choices

• Create seamless, integrated, 
multi-modal system

• Design streets for people, not 
just cars

• Respect built and natural 
environment

• Seek sustainability opportunities

Focus for Corinth Comprehensive Plan - Mobility



DEMOGRAPHICS

Population:  (Remaining 
Steady)

Corinth population grew 
+3.11% 

2000 to 2010

2010 to 2015
+2.01%

• Projected growth? 
+3% 
by 2030

*Source: U.S. Census 2000 and 2010

*Source: U.S. Census 2000 and 2010

-4.37% -11.98% -13.05%

7.82% 3.11%

-14.45% -21.93%

78.04%

-14.51%

Percent Population Change 2000-2010

-1.01% -1.47% -0.36%

3.69% 2.01%

-4.20%

1.49%
10.03%

5.16%

Percent Change 2010-2015

Presenter
Presentation Notes
One of the first things people look at to determine the health of the community are demographic  trends. – such as population median household incomeWhat has stood out is the stability of the population	During a time when only 35% of the cities in Mississippi are holding their ground or gaining population – Corinth is one of them.	Between 2000-2010 – population grew by 3.11	Further – when you compare Corinth to similar sized cities such as Grenada, Natchez, and McComb - both from 2000-2010 and from 	2010 to 2015 – you see that Corinth is one of just a few that not only held their population, but had an increase – very positive sign



Sales Tax 
Revenues

$6,159,446 in sales tax 
diversions in FY2015

8.20% increase from 2014

20th highest in Mississippi 

Sales tax diversions higher than 
similar sized cities.

Sales Tax Diversions in Comparable Cities 2003 to 2015

Presenter
Presentation Notes
Sales tax revenues and the change in these revenues over time may be a used as one measure of the strength of businesses within the local economy and the ability of a local economy to capture consumer expenditures within a geographic area.Also, sales tax (along with property tax) are the two greatest sources of revenue to a municipal government  within MS (money used for public safety, education, and other services).  In Corinth sales tax accounts for 62.3% of the General Fund revenue to the City of Corinth In FY 2015 – Sales tax diversions to City of Corinth were just over $6 million(not including almost another 1.2 million from 2% tourism tax). This is an increase of 8.20% from FY 2014Also, if you look at the sales tax diversions in Corinth as compared to similar sized cities – Corinth is outperforming



Labor Force

Manufacturing trend 
aside - from 1990 to 2016 

– labor force has 
remained stable

Increasing at an annual rate of 
.16%

Have a good balance of 
employment and jobs in the 

community

Alcorn County Employment in Selected Sectors, 1990 to 2016 

Presenter
Presentation Notes
Another measure of the strength of a local community is the labor force and looking at employment in different sectorsSimilar to many local economies throughout the U.S., Alcorn County has experienced a transition from a manufacturing based economyTaking that national trend aside, we are seeing a very good balance of employment across the different sectors – with Government and manufacturing being the largest employment sectors. Much like a desired stock market portfolio – Corinth’s employment portfolio is well balanced, which is a good thing.



Healthcare 
Industry

151 healthcare related 
businesses

20.3% of total employment

Ranked 13th highest of top 
20 MS health care 

facilities in terms of 
discharges

Saw 7.7% to 30% increase in 
market share.

Presenter
Presentation Notes
In addition to looking at economic conditions in various areas, we are also looking to see what opportunities might be present.One that is standing out is related to healthcareIn Corinth – there are 151 healthcare related businesses/entities which employ approximately 2,354 peopleThat is just over 20% of the total employmentHospitals are at the epicenter of the healthcare industryIt is the largest and most technologically advanced health care option within a 45 mile radiusIt was ranked 13th highest among the top 20 Mississippi health care facilities in terms of number of disharcges in 2010It has a far reach in the region – serving 5 counties in MS, 3 in TN and two in AL.In recent years, increasing its market share – in some areas say an increase of 7.7% - up to a 30% increase in others.It is a major asset to the community and there exists potential to explore strategies to develop markets based on the hospital and the visitors it draws to the community.





Focus Groups
• Neighborhoods (old and new)

• Downtown and Preservation

• Infrastructure (water, sewer, streets)

• City Appearance, Gateways, Corridors

• Mobility, Trails, Parks

• Natural Environment

• Local Economy, Education, Jobs



Now Your Observations

If you can’t put your finger on it,
write it down.

=

=





DEFINING A PLACE TYPE:



DEFINING A PLACE TYPE:TITLE TEXT
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